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T h i s  b o o k  i s  a n  a t t e m p t  t o  p r o v i d e  s t u d e n t s  o f  M a r k e t i n g  a n d  
t h e  S o c i a l  S c i e n c e s  i n  g e n e r a l  w i t h  a n a c c e s s i b l e  i n t r o d u c t o r y  
t e x t  o n  t h e  b a s i c  c o n c e p t s  a n d  i s s u e s  i n  M a r k e t i n g  a n d  
E c o n o m i c s  i n  r e l a t i o n  t o  a  m a j o r  s e g m e n t  o f  t h e  N i g e r i a n  
e c o n o m y  - t h e  a g r i c u l t u r a l  s e c t o r .  I t  a i m s  t o  m a k e  t h e  s t u d e n t  
h a v e  a  f i r m  g r a s p  o f  t h e  e c o n o m i c  a n d  m a r k e t i n g  f o r c e s  
i n f l u e n c i n g  t h e  d e c i s i o n s  o f  p r o d u c e r s  a n d  c o n s u m e r s  o f  f o o d  
a n d  f i b e r  p r o d u c t s .  
T h e  b o o k  i s  d i v i d e d  i n t o  1 7  C h a p t e r s  a n d  7  p a r t s .  E a c h  p a r t  
c o n t a i n s  a  n u m b e r  o f  c l o s e l y  r e l a t e d  t o p i c s  a n d  c o n c i s e  e n o u g h  
t o  r e t a i n  t h e  s t u d e n t ' s  a t t e n t i o n .  I t  s t a r t s  w i t h  t h e  n a t u r e  a n d  
s c o p e  o f  m a r k e t i n g  i n  g e n e r a l  a n d  a g r i c u l t u r a l  m a r k e t i n g  c u m  
a g r i c u l t u r a l  t r a d e  i n  p a r t i c u l a r .  P a r t  I l p r o v i d e s  a  b a c k g r o u n d  
t o  t h e  b o o k .  I t  i n t r o d u c e s  t h e  s t u d e n t s  t o  t h e  N i g e r i a n  
a g r i c u l t u r a l  s e c t o r  a n d  t h e  v a r i o u s  a g r i c u l t u r a l  t r a d e  p o l i c y  
r e f o r m s  i n  t h e  c o u n t r y .  W h i l e  P a r t  I I I  e x p l a i n s  t h e  
m i c r o e c o n o m i c  c o n c e r n s  i n  a  m a r k e t  e c o n o m y ,  P a r t  I V  
d i s c u s s e s  t h e  a s s e s s m e n t  o f  b u s i n e s s  b e h a v i o u r  b y  l o o k i n g  a t  
h o w  a g r i c u l t u r a l  b u s i n e s s  p e r f o r m a n c e  i s  a n a l y s e d  a n d  t h e  
v a r i o u s  i s s u e s  i n v o l v e d  i n  m a r k e t i n g  c o s t s  a n d  m a r g i n s .  
P a r t  V  a d d r e s s e s  t h e  r o l e  o f  i n s t i t u t i o n s  i n  t h e  a g r i b u s i n e s s  
i n d u s t r y .  I t  o u t l i n e s  t h e  g e n e r a l  n a t u r e  o f  c o o p e r a t i v e  s o c i e t i e s  
a n d  g o v e r n m e n t  i n v o l v e m e n t  i n  f a r m  e c o n o m i c  i s s u e s ,  
c o n s u m e r ,  r e s o u r c e s ,  a n d  i n t e r n a t i o n a l  t r a d e  i s s u e s .  P a r t  V I  
f o c u s e s  o n  s e l e c t e d  m a c r o e c o n o m i c s  t o p i c s  s u c h  a s  t h e  r o l e  o f  
m o n e y  a n d  b a n k i n g  i n  t h e  a g r i b u s i n e s s .  F u r t h e r m o r e ,  i t  
d i s c q s s e s  t h e  i m p o r t a n c e  o f  m o n e t a r y  p o l i c y  t o  t h e  
p e r f o . r m a n c e  o f  t h e  e c o n o m y  a n d  f i s c a l  p o l i c y .  I t  a l s o  
e s t a b l i s h e s  t h e  r e l a t i o n s h i p  b e t w e e n  e v e n t s  i n  t h e  g e n e r a l  
\ ' /  
economy and their impacts on agriculture and other sectors of 
the Nigerian food and fiber industry. · 
Part VII explores issues in agricultural trade and economic 
growth. It focuses on international agricultural trade issues 
such as the rationale for placing barriers on free trade, and the 
formation of preferential trading arrangements and their 
potential impact. 
A special feature of this book is that each chapter starts with 
study objectives and the key terms used in it summarised in 
the glossary. The chapters also include a number of exercises 
that the students can use to test their understanding of key 
issues covered in them. This is intended to provide easy 
reference for the student and assist in retaining what has been 
learnt in each chapter. There is also a list of references for 
further readings. 
In all, the text is written in such a way as to provide a thorough 
understanding of the principles of agricultural marketing and 
trade and to build a solid foundation for coping with advanced 
courses in marketing, trade and economics. 
O.A. ADEGBUYI & G. 0. ODULARU 
February, 2013 
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T h e  M a r k e t i n g  C o n c e p t  a n d  
M a r k e t i n g  S y s t e m  
L e a r n i n g  O b j e c t i v e s  
A f t e r  s t u d y i n g  t h i s  c h a p t e r ,  s t u d e n t s  s h o u l d  b e  a b l e  t o  e x p l a i n :  
1 .  I n t r o d u c t i o n  a n d  D e f i n i t i o n s  o f  M a r k e t i n g  
2 .  I n t e r d i s c i p l i n a r y  N a t u r e  o f  M a r k e t i n g  
3 .  I m p o r t a n c e  o f  M a r k e t i n g  
I  
1 . 1  I n t r o d u c t i o n  A n d  D e f i n i t i o n s  O f  M a r k e t i n g  
M a r k e t i n g  i s  a  w a y  o r  p h i l o s o p h y  o f  l i f e ,  a n  a c a d e m i c  
d i s c i p l i n e ,  a n d  a n  o r g a n i s a t i o n a l  f u n c t i o n .  A s  a  w a y  o f  l i f e ,  
M a r k e t i n g  i s  a s  o l d  a s  m a n  i n  t h e  s o c i e t y .  B u t  a s  a  f u l l - f l e d g e d  
a c a d e m i c  d i s c i p l i n e  a n d  m a j o r  f u n c t i o n  o f  o r g a n i s a t i o n s ,  i t  i s  
o f  r e c e n t  a n t e c e d e n c e  w h e n  c o m p a r e d  w i t h  t h e  o t h e r  m e m b e r s  
o f  t h e  u b i q u i t o u s  m a n a g e r i a l  s c i e n c e s  - A c c o u n t i n g ,  F i n a n c e ,  
A d m i n i s t r a t i o n ,  I n s u r a n c e  a n d  B a n k i n g ,  a m o n g  o t h e r s .  
M a r k e t i n g  i s  u n i v e r s a l .  I t s  p r i n c i p l e s ,  c o n c e p t s  a n d  t e c h n i q u e s  
a r e  a p p l i c a b l e  e v e r y w h e r e  a n d  i n  a l l  o r g a n i z a t i o n s .  I t  i s  a l s o  
d y n a m i c .  A s  a  p h i l o s o p h y ,  M a r k e t i n g  i s  e v e r - g r o w i n g  a n d  i s  
b e i n g  c o n t i n u o u s l y  r e f i n e d  i n  o r d e r  t o  m e e t  t h e  s a t i s f a c t o r y  
n e e d s  o f  M a n  w h o  i s  d y n a m i c .  
- f  
T h e  s i t u a J : i o n s  d e s c r i b e d  a b o v e  h a v e  e n g e n d e r e d  s e v e r a l  
d e f i n i t i o n s  o f  M a r k e t i n g  g i v e n  b y  v a r i o u s  s c h o l a r s  a t  d i f f e r e n t  
p e r i o d s  i n  t i m e .  A  f e w  o f  t h e s e  d e f i n i t i o n s  n e e d  t o  b e  
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